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Abstract

This research targetes Taiwanese and French customer who shop at Carrefour as the study samples.
Questionnaire is used to collect data on customers’ opinions toward Carrefour’s store image management and
performance, make a comparison between these two different cultural backgrounds. The questions in the
questionnaire regarding Carrefour’s store image management and performance include opinions about
products, equipment, atmosphere, and service, these questions helpe to find out how it can influence customers’
loyalty. In addition, questions regarding individualism cultural values is applied to find out how it influences

the relationship between store image management and customers’ loyalty as the moderating effect.

According to the research, store image management in both Taiwan and France has a positive significant
impact on customer loyalty. Taiwan's products, equipment, atmosphere, and service have a positive significant
impact on customer loyalty; however, France only has products with a positive significant impact on customer
loyalty. Moreover, Taiwan's individualism culture value does not have a positive significant impact on how
store image management influences customer loyalty, and France's individualism culture value have a negative

significant impact on how store image management influences customer loyalty.

This research highlights the significance of store image management in business operations and
demonstrates how multinational corporations can effectively transfer successful strategies from one country to
another, while making necessary adjustments to account for cultural differences. The findings of this research
contribute to marketing strategies practice in the hypermarket industry and academic research about cross-

culture management as well.

Keywords: Carrefour, Store Image Management, Customer Loyalty, Culture Dimension
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Abstract

As the fast fashion industry increasingly exerts pressure on the environment, consumers are paying greater
attention to sustainability. The rise of the second-hand clothing market has emerged as a significant opportunity
to address environmental issues. This study focuses on the purchasing behavior of Generation Z, examining
how product attributes and brand image influence their purchasing decisions. Using the multi-attribute attitude
model as the theoretical foundation, this research explores the causal relationships among second-hand clothing
attributes, brand image, attitude, and purchase intention among university students. The study employed
random and purposive sampling methods, targeting students from National Pingtung University of Science and
Technology, and collected 164 valid questionnaires. Data analysis was conducted using SPSS 29.0. The results
revealed the following: (1) Demographic variables significantly affect second-hand clothing attributes, brand
image, attitude, and purchase intention; (2) Second-hand clothing attributes and brand image positively
influence attitudes; (3) Attitudes positively influence purchase intention; (4) Attitudes mediate the relationship
between second-hand clothing attributes and purchase intention; (5) Attitudes mediate the relationship between

brand image and purchase intention.

Keywords : Sustainability, Secondhand Apparel Attributes, Brand Image, Attitude, Purchase Intention
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Abstract

This study integrates Buffett's investment philosophy with a high dividend yield stock selection strategy
to analyze the performance of different investment strategies. The analysis is conducted from two perspectives:
(1) a comparison of the performance between short-term investment and long-term holding strategies, and (2)
an evaluation of periodic investment versus lump-sum investment. The research covers the period from 2011
to 2019, spanning ten years. To mitigate the potential bias in returns caused by differences in investment timing,
the study adopts a rolling time-window approach, dividing the sample period into five-year intervals.
Furthermore, to assess whether investors should adjust their strategies based on varying levels of dividend
yield, stocks are ranked according to their dividend yield, and the top 20% and bottom 20% of stocks are
selected for further analysis. To enhance the robustness and comparability of the results, this study includes
the Yuanta Taiwan 50 ETF (0050) as a benchmark.

Empirical findings indicate that the long-term holding strategy significantly outperforms short-term
investment in terms of returns. However, there is no significant difference between periodic investment and
lump-sum investment. Moreover, regardless of whether stocks exhibit high or low dividend yields, long-term
holding remains the superior investment strategy, suggesting that a long-term approach to stock market
investment is more conducive to achieving stable returns.

Keywords - Investment Strategy, Dividend Yield, Performance Analysis, Buffett’s Investment Approach
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8213 % 4 10.30% 33.00%
1513 ¢ &2 7% 11.70% 30.40%
1712 & B 11.10% 26.60%

1101 2 i 9.80% 6.20%
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RIS B 20% A o PR TEP T TEYHG | 2P Fa v Bt 4
Aot oo 8P TR 320112015 EW R T TE 2 TEHEG 7ﬁm‘@_@%iﬂoﬁﬁ
TORYEFF RGP IEFRNEDPLT o SRS ARFANFTRRY  EPHFF K
GRCEHETEF P ORE - FRAFRTF LRERD KT FEREFEYEG G £

3

g%*%?%ﬁ‘ﬁﬁ’wﬂiJ#W*iwﬂﬁﬂﬁiﬁ%%i¢?ﬂo S Tk ek
FTREAAR BRI LPITRL T AHE -
24 T BEEWZ 2 AFH 20% 12011 #2015 & TP F & TEYHFG | FP T2 N R
wd T L4
2011-2015
I 358k 0.12 0.39
P-value 0.005%**

wx %2 B F KO
(z) T F e TEP#EFT | 28l ri
T CBRERLIBVA AT ETE S AR BRARR AR B 7Y
@@ﬁig—ﬁogﬁaﬁ’Pﬂﬁﬁaw;2MLNMﬁ‘mBQmm&QMLNME£2m5mw
EoREFr AFRAS > o ARPISSFIZIEIFREE T RARAFESLTE FEFE- R

R A Snfppd SR8 7 > LY HF S L BB DR T o - H et Adr (24 6)
BT 0 90 PER AR pvalue B FIBEE KT AP BN R FHED LG AP G AETL
B oo Tiafot i v R ORI FREPRT o 2 F 58 2011-2015 & H F s

%—-}'{;Sg——ﬁ;ﬁ J-;\ﬁ}?;}'fr" a\ mlg_%‘!.c

L5 v EEERELEREA T BIIF T 20% TENET, 8 TEDH L RT R FPE
2012 #-2016 2013 #-2017 & 2014 & -2018 & 2015 #-2019 &

BHRT O KPHET wmPRTFT LPHFF mHPRT  EPEFF =HHET | EHET

6188 R M 26.00%  72.30% 24.30% @ 56.60% 7.00% 7.80%  16.10% 79.90%
2536 = % 22.30% = 63.50% 10.70% = 35.50% 9.10% = 27.90%  17.00% 56.40%
2376 H £ 34.10%  104.80% 35.70% @ 11930% 17.60%  45.60% @ 21.10% 64.60%
5522 g 2 1520% @ 46.70%  9.50% @ 35.00% @ 13.30% @ 53.70% @ 24.00% 83.30%
1522 . wa  39.90% 163.80% 32.60%  99.40%  16.30%  26.90% 17.90%  41.50%
1102 %~ 7.40% 4.80% 5.10% @ 11.30% 8.30% @ 39.70%  18.70% @ 100.20%
9904 ¥ = 16.80% = 37.20% 12.00%  23.60% 2.30% 4.60% 9.20% 29.10%
8213 &4z 18.50% = 26.10%  9.00% = 22.20% 8.50%  12.40% 5.50% @ 47.80%
1513 ¢ &3¢ 17.00%  46.70% 19.10%  57.00% 7.90% @ 28.70%  16.20% 62.00%
1712 & ¢ 17.70% | 47.20% 17.00% @ 55.60% @ 13.90% 52.40%  18.50% 71.60%
1101 =& 13.10%  29.90% 10.90% = 30.20% 9.20%  43.20%  19.00% 91.60%
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= OBEEELE B A R Rk ekt i A0 SR 2 DR FA kﬁyﬁpi
206 T EEERE 2 BRI F A 20% TRl E 2 TR HEG s
Y BT £ 9}
2012-2016 T g 0.21 | 0.58
P-value 0.011%**
2013-2017 T ok 0.17 | 0.50
P-value 0.006***
2014-2018 T o 0.10 | 0.31
P-value 0.00 1+
2015-2019 T g 0.17 | 0.66
P-value 0.000%**

whSYr BRI ;R %2 Bk

() TRIHF & THELRF | 2 Foenii

G- H AT 20112015 ER TRM KT 8 THERT 2 EPF LR L T g
BT ARSI ERE Y AWRTORPFRFF LT T o A HLRTHEPFREFRT 4
Food BV A ,ﬁﬁ%ﬁﬁvv%@% I FEe- R REAP A R T R A FRE R hE R
Gh-o WA B Mo L it HAEmi- LRARER . AT EY Bt TRAEFA N X BSE
BmAd g IEY RS YR FEEIRFT 2 Mehdep s £ B 23 L4 st cnBg ¥ o

7 T EFERE2ZAEIF A 20% 2011 #2015 & TR E 2 THIARE ) KT RGPS

Zo b

TR T ELpy
6188 A 52.00% 22.80%
2536 % ¥ 21.80% -16.20%
2376 # £ 90.70% 89.70%
5522 ig 2 16.10% -26.70%
1522 3 ‘& 75.90% 41.20%
1102 ;& 11.80% 26.10%
9904 ¥ = 59.50% 92.80%
8213 & 4 33.00% 13.60%
1513 ¢ ¢ 30.40% 32.40%
1712 = . 26.60% 24.10%
1101 2 ik 6.20% 15.50%

(I)TRPHRFT & THLIRFT | 25035047

BN 2% A IR A 8 A hAP R R RM R T E LI F g p L b
BHLETERFLE o H T2 EARRT R AT DA NP EORY o AT B

?%ﬁA%¢$%vP€ﬁﬁme%%iﬂm'ET’?”ﬁﬁiﬁﬂ?ﬁﬁgpﬁ
TR ARROTE LT RRFTAF S - AR T EDRES o HEF RS FRORTH S
FYRFRETRKNFTEE L (LT
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T SR EE 8 F A S ek engrnt ol A SN 2 B el T A 4T

% 8 T EHFERE 2 AF R 20% 2011 £-2015 & TRy F & THIHF | Epd bt

THEF 33T
2011-2015 \
T o 0.39 0.29
* P-value 0.483

COREE ENNE R SN NS

KPR BERS R RS LT C BRI T AHE SR T R
AATRRETA 90 U T BRI RWRFTHELRF LRI AG T NP A R o B
R Wh 20122016 &R > B LR FPERMPF B RBRT o - H PP A4 (dod 10 9
)BT ST RSB RE Spvalue A EMF KT > A F APRFLE LR T LR fpp L 2
ML T BT ES T K LB RHTLE o a2
2015 EH ek - Ko ie- HAH T AWRFHILRFT LM RG HFLE s -

%9 T EEFENEEEEAT RS H 20%L TEYHRT 2 THLART BT R P S
2012 &-2016 2013 #-2017 & 2014 #&-2018 & 2015 #&-2019 &

TWRF | ELRF  RWRF  EELRF  WRTF  EILRF  WRF  EIRT

6188 A p 72.30% 133.90%  56.60% 156.30%  7.80% = 11.90% = 79.90%  60.50%
2536 % & 63.50% @ 97.90%  3550% @ 12.00% @ 27.90% = 1.50% = 56.40% 49.90%

2376 $: & 104.80% 216.20% 119.30% 221.40% 45.60% 72.80%  64.60% 99.20%
5522 g ¢ 46.70% = 32.30%  35.00% 1.10% 53.70% 14.30%  83.30% 85.10%
1522 B e e 163.80% 265.20%  99.40%  286.60% 26.90%  85.40%  41.50%  89.30%
1102 1 ix 4.80%  13.20%  1130%  2.70% 39.70% 19.70%  100.20%  63.90%
9904 # = 37.20% 106.80%  23.60%  60.40%  4.60% = -7.20% = 29.10%  29.10%
8213 2 42 26.10%  91.40%  2220%  12.20% 12.40% 16.90% = 47.80%  3.50%
1513 ¥ % 46.70%  74.90%  57.00%  93.10% 28.70% 14.70% = 62.00% 64.10%
1712 & 4720%  76.80%  55.60% = 65.50% 52.40% 41.50% = 71.60% 66.80%
1101 & ix 29.90%  37.80%  3020% = 26.40% 43.20% 18.90% = 91.60% 62.20%

210 * R E R L AN AIIFH20% T XHRT 2 TELRT | WS m A

T T CEFSS
2012-2016 T pode 0.59 - 1.04
P-value 0.102 ‘
2013-2017 T o 0.50 1 0.85
P-value 0.27
2014-2018 T pode 0.31 1027
P-value 0.645
2015-2019 Ty 0.66 061
P-value 0.637
()&% @50 2 T Reg A 47
AP E-HYED Pﬁ%»;wfﬂm&@ﬁ:b\*"‘ AARE FER T SF 50 4l 550 R
PR FRAEFF EPER S PEND O%fnu;;s;aﬁﬁ; TP T & TEYHFG | 2

3
e

FIS R A3 A ATt Bk ek 11 B R 129757 o 8 A2 7 R 0 %5 20112015 # I F > & AR T
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B4 |\ Z EFERZHF AT LG hBoo il AN SR 2 R T A
RE AT IEFLB N ARPFHERFE Hr e RTFTELDPF T LP S EFLE - &
BT IR R R R ORI EER DT o 5 BR T BRI LT -
RoOIFEDEHFF TR, FRETATE
211 =% 5850 A FH 20%2 TRPHRTF & TEDHEG R FT RS
2011-2015 2012-2016 2013-2017 2014-2018 2015-2019
"G50
=i £ =iy £ =iy £ el £ el <
RE #F KT B1 KT #F1ORKT BT ORF #
9910 %? 73.80%  305.70% = 39.40%  112.10% 33.20% = 85.60% 29.90% 91.70% @ 26.80%  88.30%
3405 S A~ 1970% @ 48.20% | 16.40% | 4530% | 13.10% = 44.00% | 14.40% @ 4120% @ 13.10% @ 42.00%
2105 & #7 9.90%  1030% 10.70% = 2220% = 4.50% = 4.70% @ -3.40% @ -15.00% = -3.60% | -6.50%
2823 ¢ & 630% = 29.40% @ 16.50% @ 64.40% | 16.90% @ 52.30% @ 10.70% = 32.70% | 8.90% 15.20%
4904 % 1% 20.80%  4930% @ 17.10% = 46.60% = 1230% = 41.60% = 1520% = 45.10% = 11.90% = 33.30%
1102 ik 9.40% = 10.50% @ 620%  3.60% 5.10% @ 11.30% | 8.30% @ 39.70% | 18.70% & 100.20%
2454 g L -1.00%  -12.60% | 3.60%  -1630% = 6.60% = 12.00% = -4.70% @ -10.10% = 9.20% = 83.90%
2887 o~ AT & 320% @ 18.10% @ 14.40% = 37.00% = 17.80% | 57.10% @ 11.10% & 42.90% | 15.10%  56.50%
2881 % 2% & | 13.10%  46.10% 19.80% = 59.50% | 17.10% @ 45.80% 11.60%  27.60% | 8.00%  23.20%
2382 B % 1120% = 16.50% = 13.00% | 31.70% | 11.40% @ 32.80% = 7.30% 17.80% = 9.10%  46.30%
012 A& S50 A 20% TR E & TRPEG ) FPF LA A
N £ 8P4 3
2011-2015 I 358 0.17 0.52
P-value 0.258
2012-2016 T 358 0.16 0.41
P-value 0.056*
2013-2017 ey 0.14 | 0.39
P-value 0.011%**
2014-2018 P 0.10 | 0.31
P-value 0.057*
2015-2019 T g 0.12 | 0.48
P-value 0.008***
* 10%2. Bg F R I, ¥*:5% 2 kg F oK kR 192 kg E KR
BAHORSORLEF T RYRT e TEIRT | 2 dendtsdr S50k 1324

14 #5757 o jE & P 7
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e
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HEEE
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213 A& S50 S 20%2 TRHHF & THEIRFT KT ReHEpF
2011-2015 2012-2016 2013-2017 2014-2018 2015-2019
AAEHS0 wy  ®E o EE oz EY oz EE oz Y
FF OKF OFHF OKF O EKF OHKF OEKF O KT KT OHRTF
9910 %’?I» 305.70% | 663.90% | 112.10% = 631.10%  85.60% | 491.30% = 91.70% = 259.20%  88.30% | 203.80%
3405 -~ 4820% | 82.20% = 4530% = 61.50% = 44.00% 38.50% | 41.20% = 50.90% | 42.00% = 45.20%
2105 & &7 10.30% 57.60% | 22.20% = 42.80% 4.70% 020% = -15.00%  -32.90% -6.50% | -29.00%
2823 ¢ & 29.40% | 39.70% = 64.40% = 85.60%  52.30% 97.50% | 32.70% | 48.40% 1520% | 46.40%
4904 % g 49.30% | 118.60% = 46.60%  70.60% = 41.60% 34.90% | 45.10% = 58.10% = 33.30%  33.00%
1102 I i~ 10.50% | 26.10% 3.60% 5.70% | 11.30% 270% | 39.70% | 19.70% = 100.20% | 63.90%
2454 Bi L -12.60% | -22.60% | -16.30% 220% | 12.00% 14.00% = -10.10% = -34.20% 83.90% | 21.10%
2887 L it 4 18.10% 6.50% 37.00% 77.70% | 57.10% 92.00% 42.90% 39.60% 56.50% 61.70%
2881 & =R & 46.10% = 52.00% = 59.50% = 104.10% = 45.80% 84.80% | 27.60% | 40.90% = 23.20% @ 22.00%
2382 R} £ 16.50% | 23.90% = 31.70% = 3550% | 32.80% 27.30% | 17.80% 7.50% | 4630% | 16.10%
14 A& S50 A Fm 20% TEHHE 2 TRy w2 Bty
e BT £ 45 §
2011-2015 I 5% 0.17 0.52
P-value 0.258
2012-2016 I 358 0.16 0.41
P-value 0.056*
2013-2017 T 3 0.14 | 0.39
P-value 0.011**
2014-2018 T 5 0.10 | 0.31
P-value 0.057*
2015-2019 T 3 0.12 | 0.48
P-value 0.008***
*10%2 Bg ¥ R M, ¥*:5%2 g g R RRE19%2 R F oK
(M)% BRI F 2T R A7
AFEF - HFEFFANFOF HA R R FA LT FTEAFHHFT R - 5000 AFmg e~
ERE N G 0 66 MR B A S 50 ¢ en S0 B R R A IS TR A 0 K g w_ﬁtw
B 20%VRE o Mgl A TRPRT 8 TEDFE CTHIRT & Ty WP e
FatT o Bhdrk 1534 2297 c B EA T EE T T ah LA A F ‘l“\f‘ﬂ ELALE
E G i RO BE N ERT c a BEY R T IDRFT g el A IPEFLE - 5 2%
SRAPFANE R - R AP EHERIRE LG R A MAS KT kR e Y

s
i
~=b

o
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56 T EHFERZEFANNF Ri ot i A SRR 2 EEPRF AT

15 7 EEERE CASE20%L TEHRT 2 TERDHFG ) KT R Ep S
2011-2015 2012-2016 2013-2017 2014-2018 2015-2019
FERE ey £y ey EY e £ =P P ey E£Y

RE#FFORT FEORT FFORF B] BT #
1526 p % 15.70% 63.10% = 18.70% 61.80%  109.00% = 500.60% = 25.90% 68.50%  13.50% 7.30%

1=4

it

2352 EHiE -1060% | 19.10% | 28.70% @ 106.00% = 38.40% = 148.60% | 30.50% 89.70% | 20.40% | 69.70%

2408 & I L -3270%  -1670% | 1820% | 4330% | 31.60% | 100.80% = 1570%  3420%  16.90% | 91.60%

3056 4%, = 13.10% = 24.10% @ 28.00% | 85.20% 2620% | 92.20% | 12.70% 61.40% = 49.70% | 195.60%
4532 A 2020% = 41.90% = 23.10%  68.70% 17.60%  44.40% 8.80% 18.40% 3.60% 10.20%
6147 g =8 10.10% | 33.10%  17.10% | 29.10% 1040% = 43.70% | 17.00% | 56.80% | 14.90% | 62.20%
6223 pLF -1.10% 290%  16.10% = 54.50% 11.40% 14.10% 4.60% | -1550%  -1.60% 24.00%
1312 W & 3.70% | 13.10% = 20.10% = 58.80% 28.60% | 110.10% 6.10% 21.80% 6.40% -1.40%
2357 EFf 18.60% = 45.70% = 18.00% | 36.60% 11.40%  36.50% 7.50% 5.00% 4.80% 23.00%
6197 & & 3t -15.90% 520% = 10.80% | 38.90% 11.80%  31.30% 9.30% 16.40% | 11.90% 47.10%

A 16 7 FBEERE T AIF 1 20% TEMAF B TR e A e

ST £

2011-2015 T rofc 0.02 0.21
P-value 0.033%*

2012-2016 T 158 0.20 0.59
P-value 0.000***

2013-2017 T rofc 0.29 | 1.12
P-value 0.073*

2014-2018 T 158 0.14 | 0.38
P-value 0.036**

2015-2019 T 3 0.15 | 0.56
P-value 0.040%**

*10%2 Bg ¥ R M, ¥*:5%2 g R RRE19%2 R F oK

217 " BEERE A E20%L TRWRT 8 THERTF  RFRGEPS
2011-2015 2012-2016 2013-2017 2014-2018 2015-2019
TERERE gy EE wyp  HE wyp  EHE ¥ HE  wp  HA

#FOEF OKF ORFT KT OKF KT OHF OEKF OKF

1526 p % 63.10% 91.30% = 61.80% = 127.00% | 500.60% = 907.00% = 68.50%  305.40% 7.30%  125.10%
2352 i+ 19.10% | -34.50% = 106.00% = 194.80% = 148.60% = 258.30% = 89.70%  251.40% | 69.70%  96.60%
2408 = 7 F -16.70% | -67.20% | 43.30% | 141.50% = 100.80% = 288.60% = 34.20% 93.00% = 91.60%  48.50%
3056 &, = 24.10% 38.00% | 85.20% | 12330% = 9220% = 78.10% | 61.40% 5.80% | 195.60% & 229.60%
4532 33 7% 41.90%  110.10% = 68.70% = 112.10% = 44.40% = 73.10%  18.40% 11.90% 1020%  -5.90%
6147 73 2 33.10% 27.70% | 29.10% = 110.60% | 43.70% | 28.50%  56.80% 76.50% | 62.20% = 54.70%
6223 pLF 290% | -21.80% 54.50% 74.90% 14.10% 55.80% @ -15.50% 9.50% 24.00% | -15.30%
1312 W & 13.10% -1.80% 58.80% | 113.50% | 110.10% = 162.00% = 21.80% 16.00% = -1.40% = 27.10%
2357 & 45.70% 74.90% | 36.60% @ 81.80% = 36.50% = 25.50%  5.00% 9.00% = 23.00% = -2.50%

6197 £ &3 520% | -49.10% | 38.90% @ 31.20% @ 3130% @ 38.40% = 1640% = 2340% | 47.10% = 34.70%
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£ 18 v SR E LR I 20% TR F & TH AT EpF 2 A a4

T HEEF

2011-2015 T 3o 0.21 0.12
P-value 0.653

2012-2016 T ok 0.59 1.08
P-value 0.004***

2013-2017 T o 1.12 | 1.85
P-value 0.416

2014-2018 Eym 0.38 | 0.80
P-value 0.223

2015-2019 T o 0.56 | 0.64
P-value 0.755

Hkk. 100 5 E{\;T:fjxi?

2019 R4 S50 EFIH S 20%2 TEMRT & TEBHES BT ek AR
2011-2015 2012-2016 2013-2017 2014-2018 2015-2019

FRERS0 em £y wmp EW w®p £H ey EH =P £
KE B3 KT #3 KT #3 KT #F KT #3

2408 = & -32.70% -16.70% | 18.10% 43.20% 31.60% | 100.80% = 15.70% 34.20% | 16.90% 91.60%
2888 #7k & -11.90% -19.10% 1.30% 3.30% 11.20% 42.50% 3.10% 18.00% 9.40% 40.00%
2357 =58 17.10% 43.90% | 16.60% 35.00% 11.40% 36.50% 7.50% 5.00% 4.80% 23.00%
2890 A ¥ & 5.50% 13.90% | 12.40% 18.80% 9.70% 25.90% 7.80% 37.70% = 16.30% 76.00%
2327 W E 19.20% | 111.00% = 25.20% 77.80% | 118.50% = 533.10% = 72.40% = 280.40% = 69.60% | 271.00%
2801 3542 -0.90% 10.70% | 10.90% 34.50% 10.90% 29.70% 9.10% 3420% = 17.20% 71.60%
3008 ~ = & 30.70% | 116.80%  49.00%  181.90% 3530% @ 108.10% = 17.70% 29.20%  20.40% 73.00%
2474 ¥ =% 21.10% 81.90% | 10.50% 30.10% 24.50% 79.60% 9.30% 11.60% 5.90% 11.90%
2882 W%‘ & 8.60% 46.80% | 20.50% 57.30% 22.90% 59.80%  10.80% 26.90% 8.00% 14.90%
1303 = 7 3.50% 17.40% 12.50% 47.40% 18.60% 62.70% | 15.10% 53.00%  15.60% 43.70%

220 A& S50 EAIFE20% TS T 2 TEYEG ) FpF st
7 F

BRI T £ 8455

2011-2015 T o 0.06 0.41
P-value 0.060*

20122016 BT 0.18 0.53
P-value 0.055%*

2013-2017 oy 0.29 | 1.08
P-value 0.142

2014-2018 ey 0.17 | 0.53
P-value 0.200

2015-2019 P 0.18 | 0.72
P-value 0.055*

*:10%2. B F -k
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BALF Rus st B AN SRS 2 EEDRF AN & .¢

© R R
#0220 Ak S50 AU 20% T AWRT , o THERF ) ARG A4
LT FERTS
2011-2015 Ty 0.41 0.53
P-value 0.732
2012-2016 T pag 0.53 127
P-value 0.196
2013-2017 T g 1.08 | 2.44
P-value 0.273
2014-2018 T 3o 0.53 | 1.66
P-value 0.359
2015-2019 T pagk 0.72 | 1.23
P-value 0.530
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