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Abstract

This paper seeks to explore the relations of Perceived Ease of Use, Perceived Usefulness, experience and
behavioral intention while hotel guests using smart technological amenities. The Technology Acceptance
Model (TAM) was adopted as study framework; quantitative analysis and convenience sampling were used to
survey the hotel guests who had ever stayed at a hotel equipped with smart technology devices in the past two
years. 586 valid online questionnaires were obtained (93.5% valid rate). The study used structural equation
modeling (SEM) and regression analysis to test hypotheses and to examine the mediating effect. The result
indicated that Perceived Ease of Use had a positive effect on Perceived Usefulness and behavioral intention ;
Perceived Usefulness had a positive effect on behavioral intention ; Experience had partial mediation effect on
the relation of Perceived Ease of Use, Perceived Usefulness and behavioral intention. The research also
provided the practical and academic suggestion for guests' experience and behavioral intention with respect to
smart technological amenities.
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